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Sponsorship
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Sponsorship

An investment in a positively
perceived property to leverage
the equity (brand association,
reputation, awareness) within
that property, for the purposes

of building the Hollard Brand
through an emotion=inducing
interaction that demonstrates

the Hollard personality/brand
attributes




Sponsorship * corporate hospitality

* a partnership “fee”/ cost
of doing business

* a “passion project”




Hollard Sponsorships:

« offer the opportunity for an
exciting or thought-
provoking experience

e are inclusive
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Hollard Sponsorships:

eare aligned with our ethos
and values

*speak to the heart AND the
head
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What do corporates
look for?

Sponsorships that align
with their Mission,
Purpose and values

After ‘sales’ service

THE Hollard PURPOSE
WE ENABLE
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Some info
from BMI

e Sponsorship market SA about

Sports: * R8.5bn, 80% sports (incl
(10 IVIay sports with a cause)

2016)




* Fees to leverage spend ratio
is 1-1 on average, but varies
widely depending on fee

Leverage » level
* PRis3-1




Hollard..

Thank you

>0 ‘0 ’0 ’0 ‘0 ‘0 00

LR R AR
A A A A




