BERLIN NOVEMBER
TRADITIONAL HORSE RACE




BIDDING FOR EVENTS

e Buffalo City is lagging behind in terms of bidding for events — annual
conferences, major international events as part of a plan to market the
destination.

e Bidding for major events have obvious economic benefits be it
conference or business, sports or music event brings to a city. Hosting a
business event generates the added benefits of:

e Attracting global talent
e Transferring knowledge

e Encouraging foreign investment




BIDDING FOR EVENTS

e Stimulating trade

e Fostering innovation

e Boosting productivity

e Nurturing research collaboration
e Promoting cultural exchange

e Alternatively, in the interim the City should put together a mechanism.
The City should support endevours by private companies in developing

a professional and competitive bid to bring the event to Buffalo City.




SIGNATURE EVENTS & TOURISM

e While events create a clear economic benefit to the City, they also
create opportunities for the community, business and visitors to
connect and celebrate our City and region; improving liveability,
social relationships and community pride.

e Major signature events, sporting events and conferences all
contribute to the economic activity and prosperity of the City,
resulting in direct and in-direct employment opportunities through
year round visitor attraction and encouraging those visitors to
explore the wider region.




A CASE STUDY OF BERLIN
NOVEMBER & LEGENDS MARATHON

J&B Met - CPT
e Attendance Regional Economic Impact Province City
e 33000 R52 million W Cape Cape Town

Vodacom July — DBN

e Attendance Regional Economic Impact Province City
e 55000 R100 million KZN Durban

Sansui Summer Cup —JHB
e Attendance Regional Economic Impact Province City
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A CASE STUDY OF BERLIN
NOVEMBER & LEGENDS MARATHON

Sansui Summer Cup - JHB
e Attendance Regional Economic Impact Province City
e 25000 Unknown Gauteng Johannesburg

Eastern Cape Racing Festival — PE
e Attendance Regional Economic Impact Province City
e 1000 Unknown Eastern Cape Port Elizabeth

Berlin November Traditional Horse Racing Finale
e Attendance Regional Economic Impact Province Place
e 40000 Projected at 23 million Eastern Cape



A CASE STUDY OF BERLIN
NOVEMBER & LEGENDS MARATHON

Media Coverage
e 30 million — Newsclip

e Attendance 35 000 people and growing.
Participants

e Lesotho, Free State, and KZN.




A CASE STUDY OF BERLIN
NOVEMBER & LEGENDS MARATHON
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Philasande Mxoli recieves a Riding Award for
Responsability for exemplary horse care,
punctuality, maintaining weight, cleanliness of
self and room and continuous behaviour that

ensures safety of self.. Sce More
mioER Aol from itiege in Debe ls irving
eam. Philasande won first place at the 2018 Beriin Mowvemiber
T dtenat Horse race and walkiad sorey with R100 GO0, i

Jockey riding

Twenty-one-year-old Philasande Mxoll from
Phew in Debe is lving his
dream

“I am learning a 1ot and they [the acadenmy]
have changed the way § approach hocse rc-
i, sande sakd.

Fhilessnds had o theiltiog Saliop o the fie
ish to win the covered k104 prize in the
2018 Berlin Nowember Traditional Horse

The win signaled a beighc fuoure for the

ung jockey from the obscure little rusal
lage of Phewulen.

Philasetnis ke & youmg joctkey whic: bae ai-
red among the top five in
peinber

mount Final judgement carned
pect among race owners and jockeys

Joe when he won the prestigious race.

Little did he know his manages and hosse

trainer Lopez Magongo. from Ndeva. would

enroll him at the South African Jockey Acade.

my.

SV i Bt Haciing I G ak chia Wastis
November and other races.” o
S ranliond e hadt s muchs Somtial miad
winning the Berlin November last year was &
master stroke. so 1 decided he was ready 1o
turn professional”
Philasande will be sorely missed by his fel
2019
November but the good news is he
I outing
smmer Cup in Johannesburg.
mount.  Roy: atrina, s

Already t earned his

Magongo said the youngsme had “alweys

cen disciplined and focus
“He is & living example that dreams do
come true and 1 am happy for him
that the sky is the Hmit” Magongo said.
“I would like to th e organisers of the
rlin November for staging this prestigious
= for

Keys to showcase the
hila as he is known is a winner. he
o e Bl aeact Pias Toamies

“He is the pride of the horse racing industry
in the Eastern Cape with his new status as &
Professional™

nde aaid: 1 am graceful to Magongo

i paid for my school fee
“My mother Noph ax tsh
smplogeis bet wtcrs 3 moe w In:\;‘nlv .sr:..m

s no¢ about luck. you st have passion.
“There are times when the going gets tough
but because | love this game. I want to make &

ade 12 in 2017, it was a

nym Salayl,

from Cofimvaba,
ng this year saic
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want to give them an opportunity to
€ in the sport

there are sports tourism benefits,

the social value ks unrivalled because tradi

tional horse racing gives a glimmer of hope to

young people that anything is possible in




TOURISM INFRASTRUCTURE

e Supporting tourism infrastructure e.g. Berlin Race Track will
fundamentally alter the tourist landscape in the City.

e Midrand — economic zone can be replicated in the wake of
Government Precinct and Berlin is right at the centre.

e Equestrian Estate — government official who work in Bhisho.
e Smalltown revitalisation.




EVENTS STRATEGY

e What the City desperately needs is coherent events strategy that
focuses on;

e Positioning Buffalo City as a gateway to the Eastern Cape/Home of
Legends as a region that is progressive, dynamic and relevant
region

e Building Buffalo City’s profile as a tourism and events destination

e Enhancing Buffalo City’s major event calendar by hosting a diverse
combination of events

e Continuing to foster and develop vibrancy and community pride

e Promoting Buffalo City as an attractive place to work, live, visit and
invest

e e |ncreasing opportunities for the business sector to be involved

&



EVENTS STRATEGY

e Continuing to foster and develop vibrancy and community pride

e Promoting Buffalo City as an attractive place to work, live, visit and
invest

e |ncreasing opportunities for the business sector to be involved in
major events and support opportunities for community
participation and social inclusion

e Utilisation of existing assets and infrastructure, with the potential
to further develop these assets.



ROl & MEASUREMENT

The City has no tool in place to determine the level of support/
investment events may receive, based on the events economic
impact, the social and cultural benefits, and the wider exposure
the region would receive from a marketing and branding
perspective.




ROl & MEASUREMENT

The South African Cultural Observatory, a statistical research institute
which charts the impact of the cultural and creative industries in
South Africa has come up with a Monitoring and Evaluating the
impact of cultural events. This can be used will the City is figures
out its own tool to measure events. Only when there is evidence
of the impact of events will the City appreciate what we doing
and invest more money.
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Conclusion

e ENKOSI




