
BERLIN NOVEMBER 

TRADITIONAL HORSE RACE 



BIDDING FOR EVENTS

• Buffalo City is lagging behind in terms of bidding for events – annual 

conferences, major international events as part of a plan to market the 

destination. 

• Bidding for major events have obvious economic benefits be it 

conference or business, sports or music event brings to a city. Hosting a 

business event generates the added benefits of:

• Attracting global talent

• Transferring knowledge

• Encouraging foreign investment

• Stimulating trade

• Fostering innovation

• Boosting productivity



BIDDING FOR EVENTS

• Stimulating trade

• Fostering innovation

• Boosting productivity

• Nurturing research collaboration

• Promoting cultural exchange

• Alternatively, in the interim the City should put together a mechanism. 

The City should support endevours by private companies in developing 

a professional and competitive bid to bring the event to Buffalo City. 



SIGNATURE EVENTS & TOURISM

• While events create a clear economic benefit to the City, they also 
create opportunities for the community, business and visitors to 
connect and celebrate our City and region; improving liveability, 
social relationships and community pride.

• Major signature events, sporting events and conferences all 
contribute to the economic activity and prosperity of the City, 
resulting in direct and in-direct employment opportunities through 
year round visitor attraction and encouraging those visitors to 
explore the wider region.



A CASE STUDY OF BERLIN 

NOVEMBER & LEGENDS MARATHON
J&B Met – CPT

• Attendance  Regional Economic Impact   Province  City

• 33 000   R52 million    W Cape  Cape Town  

Vodacom July – DBN

• Attendance  Regional Economic Impact  Province  City

• 55 000   R100 million    KZN   Durban

Sansui Summer Cup – JHB

• Attendance  Regional Economic Impact  Province  City

• 25000   Unknown    Gauteng  Johannesburg

• Eastern Cape Racing Festival – PE

•



A CASE STUDY OF BERLIN 

NOVEMBER & LEGENDS MARATHON
Sansui Summer Cup – JHB

• Attendance  Regional Economic Impact  Province  City

• 25000   Unknown    Gauteng  Johannesburg

Eastern Cape Racing Festival – PE

• Attendance  Regional Economic Impact  Province  City

• 1000   Unknown    Eastern Cape  Port Elizabeth

Berlin November Traditional Horse Racing Finale 

• Attendance  Regional Economic Impact  Province  Place

• 40 000    Projected at 23 million   Eastern Cape



A CASE STUDY OF BERLIN 

NOVEMBER & LEGENDS MARATHON
Media Coverage

• 30 million – Newsclip

• Attendance 35 000 people and growing. 

Participants

• Lesotho, Free State, and KZN. 



A CASE STUDY OF BERLIN 

NOVEMBER & LEGENDS MARATHON



TOURISM INFRASTRUCTURE

• Supporting tourism infrastructure e.g. Berlin Race Track will 
fundamentally alter the tourist landscape in the City.  

• Midrand – economic zone can be replicated in the wake of 
Government Precinct and Berlin is right at the centre. 

• Equestrian Estate – government official who work in Bhisho. 

• Smalltown revitalisation. 



EVENTS STRATEGY

• What the City desperately needs is coherent events strategy that 
focuses on;

• Positioning Buffalo City as a gateway to the Eastern Cape/Home of 
Legends  as a region that is progressive, dynamic and relevant 
region

• Building Buffalo City’s profile as a tourism and events destination

• Enhancing  Buffalo City’s major event calendar by hosting a diverse 
combination of events

• Continuing to foster and develop vibrancy and community pride

• Promoting Buffalo City as an attractive place to work, live, visit and 
invest

• • Increasing opportunities for the business sector to be involved 
in major events and support opportunities for community 
participation and social inclusion



EVENTS STRATEGY

• Continuing to foster and develop vibrancy and community pride

• Promoting Buffalo City as an attractive place to work, live, visit and 
invest

• Increasing opportunities for the business sector to be involved in 
major events and support opportunities for community 
participation and social inclusion

• Utilisation of existing assets and infrastructure, with the potential 
to further develop these assets.



ROI & MEASUREMENT

The City has no tool in place to determine the level of support/ 
investment events may receive, based on the events economic 
impact, the social and cultural benefits, and the wider exposure 
the region would receive from a marketing and branding 
perspective. 



ROI & MEASUREMENT

The South African Cultural Observatory, a statistical research institute 
which charts the impact of the cultural and creative industries in 
South Africa has come up with a Monitoring and Evaluating the 
impact of cultural events. This can be used will the City is figures 
out its own tool to measure events. Only when there is evidence 
of the impact of events will the City appreciate what we doing 
and invest more money. 



Conclusion

• ENKOSI
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